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Chapter Website
Renovated and reformatted for brand consistency with  
Chapter publications, and created an information forum for 
communicating the Chapter’s news and events and for  
supporting the Chapter’s membership, 2005.

Chicago Architecture Foundation
Established a stronger alliance with Chicago Architecture  
Foundation in order to pursue mutually beneficial goals  
and activities. 

–  Reaching the Tipping Point in Landscape Architecture: 
Sponsored a 2005 breakfast program featuring a roundtable 
discussion of local professionals and officials discussing the 
state of landscape architecture in Chicago and Illinois.

– Spring Event 2006. 
–  CAF Saturdays in the Studio: Encouraged and funded  

multiple workshops for high school students to receive an  
introduction to landscape architecture through hands- 
on activities; November 17, 2007, October 17, 2009 at IIT, 
and May 29, 2010. 

LAF Speaker Conference Places of Power: Economic and 
Political Driving Forces of Landscape Change in 21st Century, 
with Dr. James Wescoat 
Provided underwriting assistance. September 10-11, 2004, 
University of Illinois at Chicago. 

Green Roof Conference
Increased awareness of our profession through a public  
relations effort.  

Literature – Designed and produced:
– Marketing Fund 2010: Created the original fundraising tool.
–  Context Sensitive Solutions: Distributed LAF booklet on 

transportation-related projects, 2007.
–  Extra production and distribution of Folio: Enabled a  

concentrated outreach to people of influence in Illinois. 

Design Charettes for State Capital Grounds
Sponsored multiple charrettes in both Chicago and Springfield 
from the redevelopment of the state capital grounds, May 2006. 

Exhibit Panels
Purchased new exhibit display tool including doubled sided and 
stand alone displays, 2007.

Career Discovery
Purchased for distribution the ASLA-produced brochure for 
recruiting high school students, 2007 and 2009.

Landscape Architecture Profession Career Video on YouTube
Planned, assisted with funding, and professionally produced  
by a5, “Why Become a Landscape Architect”, a ten minute 
video highlighting the diversity of professionals and the career 
paths available within the field of landscape architecture,  
November 2008.

2009 ASLA Annual Meeting 
Assisted Chapter with annual conference promotion,  
2008-2009.

An Update 
As we complete the fifth year of the ILASLA Marketing Fund, we are providing an overview detailing 
successes to date, current activities and potential future endeavors. Our hope is this update may 
inspire new ways to accomplish our mission, reinvigorate you, and propel us into the next decade. 
Your committee welcomes your ideas, suggestions and financial support. Contact us, get involved 
and provide your input!

Mission Statement: Raise awareness and understanding of landscape architecture and the role landscape 
architects play in the development of sustainable outdoor space; promote and protect our brand in  
the market place; and elevate a clear perception of what landscape architects do to increase long-term  
business opportunities for the profession.

Completed Efforts   
The Landscape Architecture Marketing Fund 2010 Committee and your contributions have 
made the following efforts possible:
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Jens Jensen Film
Provided a modest contribution of support for a  
new WTTW film about Jens Jensen, 2010. 

Chicago Architecture Foundation  
newhouse Architecture Competition
Encouraged the creation of a division for landscape  
architecture for the first time ever, 2010.

Upgrade Celebration for 2011
Significantly upgrade the annual dinner with a major speaker 
and a “pro” emcee.

Marketing Plan 2011

Advocacy
Support the Chapter’s advocacy efforts through a variety of 
means and  develop a formal advocacy program for Illinois to 
position landscape architecture as a primary resource provider.

Visibility 
Position landscape architecture as the leader in the design  
profession for services by expanding on a targeted area for 
design leadership – promote the benefits of Sustainable Sites.

Public Relations
hire a PR firm organize press contacts, develop those relation-
ships, gather case studies and statistics to support stories send 
out releases outlining those case study successes, and invite 
press to events. Other ideas include the following:

–  National Public Radio: Create Public Service Announcements, 
Educational campaign.

– Press Releases: Capitalize on existing media rapport.
– Speakers Bureau: Develop and implement.
– Advertising: Create and place ads about the profession.

Underwrite Workshops 
– Marketing for Members and Member Firms
– Using Sustainable Sites for Your Projects

iLCA
Find opportunities for cooperative efforts such as the  
CLT program, or lobbying efforts.

Recruiting Effort 
Create a collateral piece to attract young people to the  
profession, or partner with other organizations for events to 
draw a younger crowd.

Other Chicago Architecture Foundation Programs
Continue with Saturday in the Studios; or potentially  
participate in some of the following activities: Evening Lectures, 
School Visits Program, Intern hosting, Teacher Professional 
Development Workshops, Newhouse Architecture Competition/
Landscape Division and/or Corporate Membership to  
facilitate the above.

Web Site
Modernize it and add a contemporary management system.

Downstate
Expand our presence and influence.

 Partnerships 
Outreach to others: USGBC, CNU and AIA, to name a few. 
Engineers? Landscape contractors? 

Your Top Priority
Let us know what you think!

Recent Endeavors  
The Landscape Architecture Marketing Fund 2010 Committee and your recent  
contributions are making possible the following current activities:

new ideas, new initiatives  
These are the ideas under consideration.

The Landscape Architecture Marketing Fund



Outreach / September 13, 2010 / page 3 

The profession has progressed over the years and so has the chapter.  
Yet some of the same issues persist. Membership needs to increase.  
Allied professions need to put landscape architecture on equal stature.  
Landscape architects need to step forward and be recognized for our  
body of work.

We have made strides toward accomplishing the mission and feel the  
momentum building. We need your contributions to sustain the effort.  

If you have supported us from the beginning, we thank you and ask you for 
your continued support.

If you are just learning of this initiative and you want to help, we welcome 
your support.

If you need additional information, please feel free to contact any member  
of the committee, or contact Terry Ryan at marketing@il-asla.org.

Wayne Behlau, Western DuPage Landscaping

Carol Yetkin, CYLA Design Associates, Inc.

Rick hitchcock, hitchcock Design Group

Chris Lannert, The Lannert Group

Bill Quinlan, Quinlan+Quinlan

Peter Schaudt, hoerr Shaudt Landscape Architecture

Jay Rients, Unilock

Terry Warriner Ryan, Jacobs/Ryan Associates

Ernie Wong, Site Design Group

Carrie Woleben-Meade, Mariani Landscape

Frank Clements

Daniel Weinbach, Daniel Weinbach and Partners

Keven Graham, Planning Resources

Jack Pizzo, Pizzo & Associates, Ltd.

John harris, a5

hitchcock Design Group

The Lannert Group

Unilock Chicago

Planning Resources

hoerr Schaudt Landscape Architecture

Quinlan + Quinlan

a5

Wolff Landscape Architecture

Daniel Weinbach and Partners

Terry Guen Design Associates

Landworks Limited

Site Design Group

Laflin Design Group

Mariani Landscape

Midwest Brick Paving

Northfield Block Company

John R. Cook Associates

Jacobs/Ryan Associates

Western Dupage Landscaping

CYLA Design Associates, Inc.

LPS Pavement  

Thomas Graceffa and Associates

Upland Design

Pizzo & Associates, Ltd.

Conservation Design Forum

Conservation Land Stewardship

CB Conlin Landscapes Inc.

Signature Design Group

Frank Clements

Geneva Investments

Committee Members Contributors
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